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Design Rationale
In the beginning Emily Davitt faced struggles of solving the problem before examining what 
the problem was about. Struggling with this she managed to work out what was needed in 
order to be able to begin the task. She approached the design problem by targeting 3 things – 
she couldn’t figure out what she thought that consumer would need when looking at the target 
audience. Would they need an on the go breakfast which she thought Topaz would possibly be 
able to keep handy when her and the family are on the road and being a mum she may or may 
not have time to make breakfast and relax the fold out table. Emily thought of a few different 
packaging ways and ideas that could be sustainable like the resealable bag but also the even the 
portion control with the serving sizes. 

Emily wanted to make it clear and easy to read for allergy contents as a consumer herself 
struggles sometimes finding meals and snacks that don’t contain the allergy that her partner 
has. She wanted to make it clear and on the front of all three packages. She thought Topaz 
having kids with possible allergies this would be very handy if she was in a rush at the 
supermarket and didn’t have much time to stress over what had or what didn’t have the 
allergies she would be worrying about. 

Everyone in todays society also look towards portion control and making sure that things are 
healthy and the best option for them and their families if they have a family. When you have 
a family its always making sure that they look after themselves also and making sure they are 
getting all the nutrition they need when starting out the day. Consumers look at how many 
calories they need to eat a day and now we are seeing a lot more of how much adults should 
be eating each day. It is shown on menus at fast food restaurants and even in Deli’s now at 
Woolworths (Ocean Grove). These breakfast options being the satchels and the to go cups 
would be helpful in not needing to think or put much effort into making a healthy meal for 
breakfast and how many calories are going in to it.

The final choice was based on the feedback given to Emily Davitt when she gave out her user 
tests and came back with the one for Sealable, one for the Satchels (box) and three for the To 
Go. This Test helped Emily decide which product and packaging to focus on.
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User Test Summary:

The testing showed the strengths and weaknesses of all three detailed designs. They 
suggested; a big serving size suggestion in case the purchaser wouldn’t get a chance to eat 
again. Have other sizes in packaging other then the 30 pack. The more helpful information 
could be put on the front of the box, so when the customer and consumer pass the product in 
the store, they can see what the product has in it and can immediately make the right choice 
in picking the item. Or checking that there are multiple sachets inside. Also, to explain to scan 
the QR Code with their phone cameras as they then can find out more! The QR code will be 
working as well taking them to the website of Sultana Bran Kellogg’s.

 “I think there could be more focus on the Nutritional panel or the 5 star health rating as it 
feels a bit tucked away to the side.” Although I won’t be showing the back of the product the 
nutrition and information about the product it will be displayed on the back of the product – 
and even on the QR Code it scans to the website that shares the information about it also.
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